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Saint Mary’s Hall: Who We Are

Last year, Saint Mary’s Hall (SMH) embarked on a branding journey to create a verbal and visual identity that would become the basis for all of our communications. This newly 
articulated branding not only elevates the core strengths of Saint Mary’s Hall, it also reflects our educational philosophy, mission, and core values … setting us apart from our 
competitors.

In order to communicate our school’s new brand, we have created The SMH Brand Guide. This guide is intended for those responsible for creating communication materials for 
Saint Mary’s Hall, from newsletters, to fundraising brochures, to student recruitment materials, alumni outreach communications, to the web site. Using these brand standards will 
ensure that the Saint Mary’s Hall look and feel stays consistent when it goes out to meet the wider world. It is vital that, as we build our brand, we are disciplined in the way we 
present ourselves.

Why do we have brand guidelines? When you say “brand,” most people immediately think about logos, but a brand is much more. A brand is a reflection of the organization, a 
representation of its reputation. Consistency among all areas of Saint Mary’s Hall ensures a solid brand and solidifies name recognition, a fundamental element for the community 
to know who we are. We want to uphold this brand, or image perception of Saint Mary’s Hall, and continually inform and engage our audiences about our brand in an increasingly 
diverse and competitive marketplace.

Great brands build strong bonds with their audience by being consistent. They are instantly recognizable and immediately stand for something. And they speak a common language, 
despite the fact that they may be speaking to very different people from very different places. There are very few times we ask our diverse community to be single-minded. This 
happens to be one of them.

In The SMH Brand Guide, you will find useful tools and tips to help you create consistent messaging to support the Saint Mary’s Hall verbal and visual identity. This guide is about 
much more than logos, colors, and typefaces. Our image is reflected in how people think, feel, and respond when they hear “Saint Mary’s Hall.” Everyone associated with our school 
is in essence an identity ambassador. Every communication we have is a representation of our school, and it is through these opportunities that we should all strive to reinforce our 
school’s identity.

I have always said that Saint Mary’s Hall is the premier school in South Texas, and I am proud of who we are as a school and community. Our school’s verbal and visual identity ties 
into our mission, and I ask that you join me in supporting our branding efforts … helping bolster the Saint Mary’s Hall reputation of excellence for generations to come.
Sincerely,

Jonathan Eades 
Head of School

Brand Platform

WHAT IS A BRAND?

A school’s “brand” is much more than its logo, colors, or tagline. Its brand is the promise it 
makes about who it is, the services it provides, and how and why it is different from its peers 
and competitors.

Building a successful brand takes the same focus, pride, and will. The new look, feel, and tone 
contained in these brand standards reflect who and what make up the Saint Mary’s Hall story. 

The Saint Mary’s Hall brand is the result of many different factors coming from many facets 
of this institution that ultimately come together to form an impression of who we are in 
people’s minds. Our brand is much more than just our name or school colors. Our brand 
is what students, parents, academics, alumni, public servants, corporations, countries and 
outside observers all think, feel, and respond to when they hear the name, “Saint Mary’s Hall.”

WHAT IS THE SAINT MARY’S HALL BRAND?

Saint Mary’s Hall empowers students through rigorous academics and intellectual 
discourse in a supportive environment where they are known—by faculty, each 
other, and in turn, themselves. In a culture of trust, students are given a broad range 
of opportunities to develop their own unique talents and discover their passions with 
guidance from expert faculty mentors. By the time they graduate, through curiosity 
and hard work, they have built lives as articulate, confident individuals who are well 
prepared for college and are set on a course for achievement and fulfillment in life.

3 KEY PHRASES TO REMEMBER

Saint Mary’s Hall empowers learners through 
academic rigor and intellectual discourse in a 
supportive environment.

Much like a liberal arts college, the rigorous curriculum 
that imparts broad knowledge and encourages intellectual 
discourse challenges students to become critical thinkers, 
creative problem-solvers, and ultimately prepares them to 
be successful at top colleges and find fulfillment in life.

At Saint Mary’s Hall, small class sizes give students the 
individual attention they need and deserve from faculty 
in order to flourish. With nearly half of the faculty holding 
advanced degrees, they are devoted, knowledgeable 
experts in their fields who leave an inspiring, long-lasting 
impression on the students.

The supportive, yet demanding educational environment 
at Saint Mary’s Hall results in a high level of intellectual, 
personal, and social growth. Students are hardworking, self-
motivated learners who also seek opportunities in the arts, 
athletics, and unique extracurricular activities to become 
well-rounded adults. 

Saint Mary’s Hall fosters a culture of trust and 
being known.

At Saint Mary’s Hall, students are known, and they matter. 
Faculty, staff, and administrators know each child personally 
and are committed to their well-being. From the earliest 
teachable moments to selecting a college that is the right 
fit, the school can advise students well because they are 
known. The remarkable culmination of this awareness is 
graduates who know who they are and discover their place 
in the world.

The honor code at Saint Mary’s Hall fosters a culture of trust 
based on mutual respect, honesty, and integrity. Within this 
trusting environment, students feel free to express their 
individual viewpoints, participate in an open dialogue, 
and develop their identities as independent thinkers and 
learners. Amid healthy competition, there is a feeling of pride, 
fellowship, and common loyalty shared by the entire school.

Founded in the Christian tradition, Saint Mary’s Hall 
embraces all religions and provides a nurturing, family-like 
community for students. Saint Mary’s Hall strives to instill 
universal values for life to ensure students have the tools 
they need to be happy, healthy, and comfortably able to 
navigate differences.

Saint Mary’s Hall builds lives of curiosity, self-
confidence, and achievement.

Students at Saint Mary’s Hall develop and demonstrate a 
love of learning. They listen intently and ask thoughtful, 
clarifying questions to gain a deeper understanding. There 
is an inquisitiveness they possess that causes them to want 
to know why.

Beginning at an early age, Saint Mary’s Hall students are 
given ample opportunities to build their self-confidence 
with encouragement from others. They practice articulating 
their thoughts in front of peers and faculty, while learning 
poise and gaining respect, all essential traits to navigate 
today’s society.

Saint Mary’s Hall students are pushed to excel and broaden 
their horizons by faculty, parents, and peers. Empowered 
as individual learners, students are given the flexibility 
to pursue their interests through an extensive academic 
curriculum, the arts and athletics, leadership engagements, 
international travel, and community service opportunities.

1 2 3
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Logo Details: Use and Colors

Logo
 
The official school logo with the ® designation is required on:

• all print media (brochures, periodicals, etc.) all advertising
• social media
• all other media and external communications, according to appropriate guidelines

External use
 
Requests to use any of our Saint Mary’s Hall logos by third-party organizations are granted for one-time use on a case-by-case basis. The organization must submit a 
request at marketing@smhall.org.

Logos may be used by external organizations to express the role of Saint Mary’s Hall as a partner or an affiliation. Careful consideration is given to avoid the appearance 
of endorsement. In all instances, the appropriate ® or ™ designation must be included. If permission is granted, all communications displaying the Saint Mary’s Hall logo 
shall state, “Logo used with permission from Saint Mary’s Hall” and shall adhere to the identity standards and requirements set forth in this manual.

File types
 
Use only officially prepared logos, which may be requested at marketing@smhall.org. No other typefaces or combinations of typefaces are permitted in our primary 
logos. Athletics, Enrichment, and Fine Arts Departments manage the logos specific to their area, and can be requested from department administrators.

• For logos in print materials, use an AI (Illustrator), EPS, TIFF, or PDF file type.
• For logos used on a screen or online, use a JPEG, PNG, or GIF file format.
• If you need a logo with a transparent background, use an AI, EPS, or PNG file type. 
• For keeping a version that you can edit, choose your software’s native file format (AI or EPS for Adobe Illustrator, PSD for Photoshop, etc.).

Preferred Colors
 
The preferred version of the Saint Mary’s Hall logo is the corporate seal in PMS 2603, or the four-color process equivalent with solid black logo-type.

One-Color Logo
 
Reversed white or solid black logos are acceptable for one-color process printing. 

Logo Details: Corporate Seal

Logo Color Variants on White

Logo Color Variants on Gray

Logo Color Variants on Black

Logo Color Variants on PMS 2603

WHITE GRAY BLACK PMS 2603
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Logo Details: Summer at Saint Mary’s HallLogo Details: Athletics

PMS 2603 PMS 389 (variable color per year) GRAY BLACK

Logo on White

Logo on Gray

Logo on Black

Logo PMS 2603

WHITE GRAY BLACK PMS 2603

Logo Color Variants on White

Logo Color Variants on Gray

Logo Color Variants on Black

Logo Color Variants on PMS 2603
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Logo Details: Mascot and Shared Logos

The Saint Mary’s Hall mascot is the Baron, and is an important component of our school. As we are all Barons, the following athletic logos are the only ones that can be 
used outside of the athletics branding. The Baron helps build pride on our campus. Depending on the background used, the following logos can be either 2-color or 
3-color.

Logo Details: Fine Arts

Logo on White

Logo on Gray

Logo on Black

Logo on PMS 2603

WHITE GRAY BLACK PMS 2603 WHITE GRAY BLACK PMS 2603

Logo on White

Logo on Gray

Logo on Black

Logo PMS 2603
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Logo Details: Expired Logos

The following logos are expired and may no longer be used in association with the school.

Logo Details: Clear Zones

The Clear Zones around the logotype ensures that no other graphic elements interfere with its clarity and integrity. The protected area will always be scaled symmetrically 
and relative to the logo and/or logotype.

Space Around the Logo 

Generally, the logo must have free space around it, equivalent to the width of the heavy solid purple circle area. Possible exceptions exist when the logo is used as part of 
a larger overall design (ex. If the logo is being used as part of a publication masthead) and must be approved on a case-by-case basis.

Minimal Size Usage 

In order to maintain visual integrity, the logo should not be used any smaller than .875” to prevent any major printing issues, such as ink bleeding and making the logo 
type unreadable. 

Minimum Height
.875”
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Logo Details: Unacceptable Logo Usage

Saint Mary’s Hall logos may be used on a variety of colors and textures, as well as over photographs. Please be aware that the logo should not be used on busy 
backgrounds that cause the logo to be hidden.

Our Saint Mary’s Hall logos cannot be modified at any time. Do not change any part of the logos, including color, typography, including (but not limited to) adding, 
removing, or replacing words within the logo.

Acceptable

Unacceptable

Typography

The fonts below are preferred as the most appropriate for general use in Saint Mary’s Hall print communications.

Font Option 1 (Sans Serif ): Myriad

Myriad Roman

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of 
technology. Our mission as a school is quite direct. We are striving for 
excellence in all that we do, while valuing the contribution of each 
individual member of our school family

Myriad Italic

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of 
technology. Our mission as a school is quite direct. We are striving for 
excellence in all that we do, while valuing the contribution of each 
individual member of our school family

Myriad Bold

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the 
use of technology. Our mission as a school is quite direct. We 
are striving for excellence in all that we do, while valuing the 
contribution of each individual member of our school family

Myriad Bold Italic

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the 
use of technology. Our mission as a school is quite direct. We 
are striving for excellence in all that we do, while valuing the 
contribution of each individual member of our school family

Myriad Condensed Web

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of technology. Our mission 
as a school is quite direct. We are striving for excellence in all that we do, while valuing the 
contribution of each individual member of our school family

Font Option 2 (Serif ): Adobe Garamond

Adobe Garamond 
Regular

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of 
technology. Our mission as a school is quite direct. We are striving 
for excellence in all that we do, while valuing the contribution of each 
individual member of our school family

Adobe Garamond 
Italic

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of technology. 
Our mission as a school is quite direct. We are striving for excellence in all that 
we do, while valuing the contribution of each individual member of our school 
family

Adobe Garamond 
Bold

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of 
technology. Our mission as a school is quite direct. We are striving for 
excellence in all that we do, while valuing the contribution of each 
individual member of our school family

Adobe Garamond 
Bold Italic

Saint Mary’s Hall
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

We are pleased to share our great school with you through the use of 
technology. Our mission as a school is quite direct. We are striving for 
excellence in all that we do, while valuing the contribution of each 
individual member of our school family
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Logo Usage: Creating Logos

Policy on Creating Other Logos

The creation of new logos to designate a department, program, club, or organization is prohibited. No name or logo or other branding element designed outside of the 
parameters identified in this manual will be endorsed and/or approved by Saint Mary’s Hall.

Building brand-name recognition can be difficult and costly, therefore other logos created for Saint Mary’s Hall may add to name confusion in the marketplace.
Because reputation is embedded in name recognition, the implication of attempting to build name awareness through unique logo development may ultimately 
confuse your community. A consistent visual element will resonate with the university’s diverse audience and provide instant public recognition that an organization is 
part of the Saint Mary’s Hall community.

Departments, programs, clubs, or organizations may occasionally desire a unique name or logo that differs from our school’s existing brand identity to, for example, 
highlight a specialty area. Introducing new visual elements may confuse the community as to whether a group or activity is associated with the university, ultimately 
diluting the distinctiveness of the Saint Mary’s Hall existing brand and possibly resulting in a loss of legal rights.

Brand Refresh

Those responsible for protecting the school’s brand understand the motivation to adopt a unique visual style for all areas of the school. Refreshing a particular area’s 
overall brand image can give an area its own unique style while following our school’s branding guidelines for creative expression.

A graphic artist may use graphic elements along with the school’s brand design elements in a unique way to express and communicate a particular area’s brand through 
artistic style. This style will more effectively communicate a particular area while remaining a part of the Saint Mary’s Hall brand. These elements are used in a consistent 
manner for a variety of applications. Using graphic elements (usually made up of things like images, lines, shapes, colors, and textures) to communicate the image of a 
particular unit within the larger Saint Mary’s Hall brand is just one way to communicate the application of an area’s own brand. These art elements cannot be used as a 
stand-alone graphic or grouped with the Saint Mary’s Hall logo to appear as a larger combined logo. Saint Mary’s Hall logos must always be a dominant element of any 
advertising, poster, display, brochure, web site, apparel, or signage for any Saint Mary’s Hall area.

Contact the Marketing and Public Relations Department at marketing@smhall.org for assistance with your brand refresh project.

Logo Usage: Student Clubs/Organizations

What are students allowed to use?

With prior approval from the Marketing and Public Relations Department, students may be granted limited use of the school’s trademarks in 
communications. All identity standards and policies apply. Permission must be secured before printing, manufacturing, or distributing products or 
printed materials. 

The school name, the shield logo, and other school logos are restricted to official school use. Personal web pages and social media accounts are not 
permitted to display any school logos. Nor may such pages use the school’s name in a manner that would lead the reader to perceive that the web 
pages or social media accounts are official. 

To request permission for an official web page or social media account, certain requirements must be met.
 
For more information, contact the Marketing and Public Relations Department at marketing@smhall.org.

What are student clubs/organizations allowed to use?
Use of the school’s logos is determined by the student club/organization’s intended use.

• Official School Club/Organization: A club/organization comprised primarily or exclusively of students whose activities, operations, and 
decision-making processes are directly governed by academic or administrative departments and for which the school is ultimately responsible, 
may use the school’s logos on its communication materials, promotional items, and clothing. The logo must be used in accordance with the 
requirements set forth in The SMH Brand Guide, and must also receive official approval before anything is printed.

• Logo Usage: 
• T-shirts: The school corporate logo must be used on the front of the shirt. The club/organization may use creative design on the back of the shirt. 
• Flyers, printed materials, and promotional items: The school corporate logo must be used on all items, and must always be a dominant element of any of these 

materials. 

Requesting Permission:
Students must receive permission from their club/organization sponsor. The club/organization sponsor must then submit an official request for approval to 
marketing@smhall.org. Please allow 3-4 days for review.

Printing promotional items
Personal use of our school’s logos on t-shirts, baseball hats, bumper stickers, and other specialty items is prohibited without prior approval by the Marketing and Public 
Relations Department. Approval is granted in strictly limited situations. For more information, contact marketing@smhall.org.

Unapproved Logo Usage
If a school club/organization creates, prints, and uses Saint Mary’s Hall logos without approval, the club/organization will be subject to recreating t-shirts, printed 
materials, or promotional items at a cost to the club/organization or department sponsor. 
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Templates: Presentations

Saint Mary’s Hall provides a template for PowerPoint presentations. The template should be used when making presentations that will ultimately be shared with the 
community or used in any communications. Alterations or substitutions are not permitted.

Templates: Stationary

The Saint Mary’s Hall Marketing and Public Relations Department oversees the creation and ordering of all of the school’s official stationary. The printed stationary is 
standard for all areas of the school unless otherwise prescribed in this guide. Letterhead that is unique (but in line with the brand) has been created only for the express 
use of the Athletics and Fine Arts Departments. Alterations or substitutions are not permitted.

Fax Template
Letterhead

Electronic Letterhead
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Templates: Envelopes

The Saint Mary’s Hall Marketing and Public Relations Department oversees the creation and ordering of all of the school’s official stationary. Envelopes are standard for all 
areas of the school unless otherwise prescribed in this guide. 

Templates: Business Cards

The Saint Mary’s Hall Marketing and Public Relations Department oversees the creation and ordering of all of the school’s business cards. Saint Mary’s Hall policy states 
that business cards are reserved for assistant directors and above and must be approved by the department/division head as well as the head of school.

Business card requests will be reviewed and approved by the head of school within 2-3 weeks. Once the final proof of the business card has been approved, allow 3-4 
weeks for receipt of business cards.

To request business cards, the following online form must be completed: www.smhall.org/businesscard

Editorial Content Style Guide

Introduction
American English is a richly varied language, full of choices. A style guide is not an effort to anoint one of two or more choices as being “correct.” A style guide is simply a 
list of the choices that have been made, mainly for consistency. 

SMH Editorial Content Style Guide
This Editorial Content Style Guide notes specific rules and usages to be followed by authors and editors within the school, particularly when any of the communications 
will be used throughout the Saint Mary’s Hall community and larger San Antonio community. This style guide contains exceptions to the “Associated Press Stylebook.” 
Where conflicts exist between this guide and other guides, the SMH Editorial Content Style Guide takes precedence.

The SMH Editorial Content Style Guide is available online at www.smhall.org/branding.

Additional questions regarding this style guide may be directed to the Marketing and Public Relations Department at marketing@smhall.org.

About our Name
Our official name is Saint Mary’s Hall; however, the abbreviation SMH is also commonly used. Saint Mary’s Hall is used in news releases, feature articles, publications, the 
web site, signage, or any formal communications. The use of SMH is acceptable after the first full reference of Saint Mary’s Hall.

When using the full name of the school, never abbreviate the Saint to “St.” 

Visual and Verbal Identity Resources 
The following branding resources are available online at www.smhall.org/branding:

• SMH Editorial Content Style Guide (Dates & Times; Formatting; Locations on campus; Names & Titles; Forms/Classes/Sports; Academic Degrees; and Campus Naming 
Guidelines)

• Saint Mary’s Hall Traditions and Terminology
• Buildings, Facilities, and Landmarks
• Social Media Guidelines
• Web Standards 
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A trademark identifies the brand owner of a particular product or service and is typically a name, word, phrase, logo, symbol, design, image, or a combination of these 
elements. A trademark’s essential function is to exclusively identify the commercial source or origin of products or services. The owner of a trademark may pursue legal 
action against trademark infringement. If an item is trademarked, it is designated by the ®.

The Marketing and Public Relations Department promotes and protects the Saint Mary’s Hall brand through appropriate use of the school’s trademarks. All trademarks 
are registered through the United States Patent and Trademark Office (USPTO).

Saint Mary’s Hall registered trademarks:

Corporate Logo SMH Name Itself

Saint Mary’s Hall®

Over the next year, the school will pursue trademarks for the Athletic, Enrichment, and Fine Arts logos. 

The Marketing and Public Relations Department approves internal and external use of trademarks and permission is required to use Saint Mary’s Hall trademarks on 
materials for internal and external use. Artwork for apparel, merchandise, and/or any other promotional materials using the SMH trademarks must be submitted to the 
Marketing and Public Relations Department for approval along with the name of the vendor before orders are placed. Administrative and academic departments are not 
allowed to use the athletic marks (logos) other than those designated in this brand guide.  

The Saint Mary’s Hall name and logos shown within this brand guide are trademarked and may not be used without the expressed approval from the school. To make any 
requests for logos, the use of logos, or the school’s name, contact marketing@smhall.org. 

Director of Marketing and Public Relations
Elizabeth (Liz) A. Thompson
lthompson@smhall.org
(210) 483-9133

Assistant Director of Marketing and Public Relations
Brance Arnold
barnold@smhall.org
(210) 483-9239

Marketing and Publications
marketing@smhall.org

Saint Mary’s Hall does not discriminate in admission or educational programs against qualified 
students on the basis of race, color, sex, religion, sexual orientation, or national/ethnic origin.

Saint Mary’s Hall Brand Guide: August 2017



9401 Starcrest Drive
San Antonio, Texas 78217

(210) 483-9100
www.smhall.org


